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Welcome.

This document has been created using the Committee of Advertising Practice (CAP) codes, as well as
incorporating appropriate Rightmove guidelines. The document helps You ensure all adverts on site
are compliant.

As an advertiser it is Your obligation to comply with the CAP codes.

Advertising Code

All adverts in the UK, including marketing claims made on websites, must adhere to the UK Code
of Non-Broadcast Advertising, Sales Promotion and Direct Marketing (CAP Codes).
The Code is administered by the Advertising Standards Authority (ASA).

The overarching principles of the Code are that adverts must be legal, decent, honest and truthful;
. Advertisers must hold evidence to prove that any claims are capable of objective substantiation;
. Adverts must not mislead by exaggeration, ambiguity or omission;

. Comparative claims with competitors are allowed, but these claims should be verifiable and must not
mislead consumers or denigrate a competitor.

Advertisers are encouraged to contact the Committee of Advertising Practice (CAP) Copy Advice Team
for prepublication advice. This service is free, confidential and provides expert guidance on how to ensure Your
advert adheres to the guidelines.

020 7492 2100 or www.cap.org.uk


https://www.asa.org.uk/

Amending & Proofing Your Search
Based Products

Rightmove Design Studio

New Orders (not currently live Our Platforms):

Amend Request (banner adverts already live on site):

If You wish to make any amendments to existing creatives please visit:

www.hub.rightmove.co.uk/design-studio

rightmove® hub
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Digital Marketing
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https://hub.rightmove.co.uk/design-studio/
https://hub.rightmove.co.uk/design-studio/

Fees & Commission

The advertising of fees and commissions within Search Based
products is permitted if they comply with CAP Codes and The Property
Ombudsman Code of Practice and do not reference specific third parties.

VAT

Sales example

VAT Offers

No fee and free service offer

Offers

Back to contents
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All offers or incentives that have terms and conditions must have the significant ones, as defined by
, displayed on the advert. Where the banner advert is significantly limited by space, the less

important conditions can be one click away.

"Terms and conditions apply"” or “contact us for T&Cs" will not be accepted on its own. If stated that terms and
conditions apply then the headline terms of the offer must be included in the advertisement.

Terms and conditions must be legible. For any offer, incentive or discount, You are required to advise on the
duration of the promotion within the advert.

For example, stating "£100 cash-back when you sign up with us” is not a true representation of the offer. In
reality, the customer will only receive the cash-back if the agent sells the property. The text in this example
would need to be more specific - somewhere on the advert a caveat like “cash-back is given upon successful
sale of your property” would need to be displayed.

Please supply Us with all relevant terms and conditions when requesting artwork with any offer or incentive.
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To help promote offers and incentives on Your fees, You can state discounts as a percentage or amount
off current fees, any competitions or special promotions. Significant conditions which are defined under CAP
must be displayed in the initial advert for the promotion, see above terms & conditions section

for further information.

Please supply Us with all relevant terms and conditions when requesting artwork with any offer or incentive.

Adverts featuring an incentive to “sell your home for free" or similar offers, can only be used subject to
Rightmove's approval.

Advertising Guaranteed rent as part of a full managed service is acceptable. However, we do not permit
advertising rent guaranteed insurance as an add-on service. Headline terms of the offer must be included

in the advertisement.


https://www.asa.org.uk/type/non_broadcast/code_section/08.html
https://www.asa.org.uk/type/non_broadcast/code_section/08.html

"

This includes “estimated yield,

"nau

yields up to,” "yields from,” and “projected yield.”

The ASA view yield claims as being based on a financial investment, where returns are not guaranteed.

So, all references to returns, profits or yields need to be made with care and with the appropriate referencing
and substantiation. Adverts must avoid implications that the referenced yield willhappen, unlessitis a
guaranteed yield as part of an offer.

If the yield referenced in the advert is not guaranteed, they should be cited as an “estimated yield"
or "average yield," along with showing the full calculation on which the yield is based.

For any resale or previously rented properties, the estimate yield can be based on a yield that has been
achieved on a similar property type and style within the same postcode area.

For yield claims on properties that have not yet been rented (new builds), it would be acceptable to base those
estimated yields on an agent's rental valuation of the property based on their market knowledge.

All evidence must be seen by Rightmove before publication.

Resale - a copy of the appropriate sale documents, or a link to the proof of the sold price, and a copy
of the rental documents via email is acceptable. All personal details must be removed.

New builds - written agent valuation via email is acceptable.

This would not be accepted on its own and would require substantiation:

*Based on a similar 3 bed property in MK4. Sold for £120,000, Rental - £600pcm for 12 months
(E7200/ £120,000 x 100 = 6%)" (Including all evidence to be sent to us)

Any reference to guaranteed yields will need the following terms and conditions:

. Time period of the guarantee, including start and end date

. Full yield calculation (based on purchase price of £x and rental income of £x)
. The property type (if part of a development)

. When the offer ends

Here are some examples of yield messages that are suitable for adverts without any substantiation:

. “High yield potential on this property”
. "“Great yields available"

. “Fantastic yield opportunity”

. "“Estimated strong rental returns”

Please note: Yield claims will not be accepted without evidence being sent to Rightmove prior to
publication.



Awards

Any award claim must be clear to the User as to what award has been
won including its level (for example second place or silver).

X “Best estate agentin the North West” v "We've won Best Estate Agent

Guide Gold Award!”

GOING FOR

GOL

iglu awards, gold winner,
best estate agent in leeds 2019

Claims

Any claims that cannot be substantiated will not be accepted.

Back to contents
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Testimonials/Reviews

Dow't pust fake our word for (t...

_m ﬂ
Agent/Developer Data

Agent datais acceptable, subject to approval.

Third Party Data

Third party data is acceptable subject to approval by Rightmove
and dependent on the terms of the data supplier.

Appendix 1

Review Websites

Referencing Review websites is permitted.

Back to contents
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Rightmove Data

Standard Rightmove data (emails, properties, product uplift,
product testimonials) is acceptable. In-depth lead analysis too,
but with a caveat.

RightmovePlus Data

RightmovePlus data can no longer be used within Your Rightmove
advertising or to back up any comparative claims.

Comparative Data

>
D
o
D

Affiliations

Affiliation logos are permitted on Your creative, for example SafeAgent,
The Property Ombudsman and ARLA Propertymark, providing You are a
current member of that scheme and are using the correct, up-to-date logo.

Back to contents 10
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https://www.asa.org.uk/advice-online/comparisons-verifiability.html

Referencing Competitors (Denigration)

Statements must not reflect badly on any industry,
competitor, affiliation or individual.

Third Party Creative Resource

To use resources based on creatives from a third party you must have
purchased the license to allow You to use it in Your marketing.

Fonts

You can specify a font to use within Your artwork, if We have the license.
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Rightmove will not link or display any URL to any website that:

. Is not relevant to the customer’'s membership
. We, at Our sole discretion, believe contains offending information
. Is hosted by competitor websites

Displaying website addresses or including links within the text of the Agent Microsite is not allowed,
as the use of these will contravene section 21 of the Agent and Developer Technical Guidelines, which states:

We retain the right to edit, suppress, remove or amend any links or similar to third party sites,
documents or associated data if, in Our opinion, the operation of such links will adversely affect
in any way the performance of Our Platforms or the user experience of using Our Platforms.

Displaying website addresses in the Agent Microsite header, tab promotional advert and mid-page advert is
allowed as these are not active links that will click through to the URL specified. Featured agent /developer,
Local Homepage and Homepage for Mobile must not display a website address in the advert as these have
active links that click through to the URL.

Artwork created by Rightmove cannot be used off-site, therefore We are unable to supply original working
files to You. As the Search Based Products We create are for screen only (lower resolution), it is not

a suitable resolution for printing. We are not able to supply high resolution versions of Your Search Based
Products.

We will keep Your Search Based Products on file for a maximum of 2 years from the date the adverts were
created.

Rightmove cannot be seen to endorse or promote any specific agent/developer advert by including

We always put you first with
outstanding customer service

¥ -’_‘ .: and after care
Douglas &Gordon g yo ) {i 1 ':I Be pleasantly susprised
: NSE ~ Book a Valuation
Wi 3



Use of Agent/Developer Logo within
Search Based Products

Most Rightmove banner adverts must contain Your logo.

We are here for our Landlords

L)
points of compliance fo navigate... BUTLER E‘DST“G

Help to Buy Scheme

Both the Home Builders Federation and Help to Buy logos must be
included on Your Search Based Products.

BROOKLANDS, MILTON KEYNES, MK10 TES

Enjoy a brand new home with just a
5% deposit and the new Help to Buy.

Ask about our

great schemes for
First Time Buyers

Back to contents 13
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Use of All Agents awards, and review ratings are permitted within Rightmove Search Based Products. These
advertisements must adhere to the and sections in this guide. You are not permitted to link
Your Featured Agent, Local Homepage or Homepage for Mobile to the All Agents site, and the use of any All
Agents data to back up a claim is not allowed (except review ratings reproduced from the All Agents website).

CrossRail maps are not permitted to be used in any piece of artwork. The creative agency who handle
all licensing for Transport for London (TFL) and CrossRail maps have stated:

Maps cannot be used because the routes are subject to change.

As such, the CrossRail map is not available for use in the public domain. TFL maps can only be used on a
creative if they have the correct license. For further information please speak with TFL. www.tfl.gov.uk

You can use Land Registry data to substantiate non-comparative claims such as “We have sold 35%
of properties in the [area]", but a caveat referencing the source data must be on the advert. For all other
requests, We will investigate on an individual basis.

Any reference to competitor data within any banner adverts on Rightmove is not allowed. Some examples
are Zoopla, Prime Location and On The Market.

If We are sent a photo to use within Your Advertisement that contains a competitor's logo, We will either
try to remove it or ask for a new image to be supplied.

Use of Get Agent, Twenty Cl and Homeviews data is not permitted within Rightmove Search Based Products,
as we do not have a contract with them to allow use of Rightmove data.



Appendix 2: Unusable Statements

What follows are examples of some of the unusable statements We have encountered:

X X X X X X X X X X X X X

X X

Back to contents 15
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Text Content Key Points.

Fees

All fees, percentage or actual, must be inclusive stating ‘*including VAT" or ‘inc VAT

Terms & Conditions

All offers or incentives that have terms and conditions must have the significant ones, as defined
by CAP Code rule 8.17 displayed on the advert.

“Terms and Conditions Apply" or “contact us for T&Cs" will not be accepted.

Please supply us with all relevant terms and conditions when requesting artwork with any offer or incentive.

Offers & Incentives

You can state discounts as a percentage or amount off current fees, any competitions or special promotions.
Significant conditions which are defined under CAP Code rule 8.17 must be displayed in the initial advert for the
promotion.

VAT Offers

If the VAT cost is being absorbed by You, it is acceptable to state "We will pay the VAT" but the advert will need the
following disclaimer: “Reduction equivalent to 20% VAT on original price, VAT is still applicable and will be shown on
the invoice.”

You may be VAT exempt in the first year of operating. In this case, “No VAT" can be used, but a caveat explaining why
You are VAT exempt must be present. Wording such as 'not subject to VAT or ‘"VAT not applicable’ should be used.

Awards

. Only current award logos can be displayed (won within the last 12 months)

. Claims like ‘Award Winning' cannot be made from older awards

. No further claims can be made from what has actually been awarded

. Need to state the level of the award - gold, silver, bronze. This can be in a caveat

. Allaward logos must be fully legible on all banner adverts. If it is illegible, it can be written in text

Claims
Any objective claims that cannot be substantiated will not be accepted.
All claims require the substantiation needed to be sent with the design brief - any personal data must be removed.

All adverts including objective comparisons need to include a ‘signpost’ that points consumers to an accessible
public resource where they can check the basis of the claim. For more information about verifiability please see here.

Testimonials/Reviews

We need approval from the reviewer to use their review in advertising. Reviews must be from the last 6 months and
need to include the name and date of the reviewer on Your Advertisement.

Review Websites
Only reference the facts detailed on the review website.

We need to include a caveat that includes the actual rating, amount of reviews, date range (month and year), source
of the data. e.g. “We have 5-star reviews!" “*Based on 5 star, 320 reviews, July 2019-Oct 2020, reviews.co.uk”

Rightmove Created Artwork
Artwork created by Rightmove cannot be used off-site.

For more detailed information, please refer to the full Text Content Guide

rightmove


https://www.asa.org.uk/type/non_broadcast/code_section/08.html
https://www.asa.org.uk/type/non_broadcast/code_section/08.html
https://www.asa.org.uk/advice-online/comparisons-verifiability.html
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